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Our working group is a dynamic set of 14 internal professionals  
and other external specialists: a sum of experiences that come  
together for projects. We always build supports as part of  
a structured action to guarantee good results. 

What has changed from a traditional service delivery? 
That together with you we will build the ideal working group  
with a high level of mutual integration. The Adverteaser proposals  
involves the construction of a stable relationship designed  
especially for you; we share goals contractually and the way  
to achieve and measure them, sizing the team you need, with roles  
and responsibilities of those who will operate in your company.

Imagine having 
a professional team 
to have all the necessary skills 
available for marketing 
and communication Competence

Why us?  
You can choose us 
with confidence to 
take advantage of 
30 years of results, 
as well as previous 
experience in 
newspapers, radio 
and TV, businesses 
and international 
agencies.  
Ideas and 
concreteness, 
technologies 
and methods.

Performance
How we work.   
With attention 
to detail, always. 
Developing almost 
everything inside. 
Sizing the  
team according 
to required 
commitment 
and resource.   
Always quality, 
despite budget.

Prize
Useful for all.  
The decisively entry 
speed on any matter  
is the most effective 
way to increase 
profit, 
our and yours.  
Our results have  
a unit of measure.

Adverteaser:  
the best partner to grow 
your profits and optimize costs

Commitment
We are committed 
to provide all the 
services and support 
to communication, 
optimizing internal 
and external 
resources, selecting 
and coordinating 
suppliers.   
We talk, write,  
and act as if we 
were you.



Corporate and brand.  
Climate surveys, positioning, naming,  
test area, focus groups and of course 
the creativity and motivation at all levels,  
are the base of operations for creating 
a mood of business or product.

Catalogs and 
web publishing.   
We design and create catalogs and prints, 
taking care of the graphics and language, to 
the construction of complex web systems 
that make the production and management 
of technical, promotional and commercial 
documentation extremely simple and 
functional, laying out automatically in various 
formats.  

Also building complex and structured
offers, configure systems and produce 
documents according to the standards 
becomes extremely simple.
A wonderful support to sales network always 
to date.

Packaging.  
Perfume, shampoo, bath foam, lipsticks and 
make-up; breaded, rice, sauces;
modem, ball bearings, lamps energy saving, 
chocolates. Without forgetting  
the packages on pallets that directly  
opens on the shop.

Store.  
Small shops or supermarkets, without 
forgetting wholesalers and e-commerce: 
we have successful experiences with fresh 
food and precooked, perfumes and toiletries, 
electrical and auto spare part, appliances and 
consumer electronics, household products 
and pet food.  
From take away to the thematic areas.

Promotions, CRM. 
Games, contests, points collections, skill 
tests, video games: the key to success lies 
in the identification of the awards we have 
also designed and built ad hoc. Experience 
in the management of promotions and prize 
distribution rounds off the picture.



Video and web TV.  
From institutional to the news,  
the talk show, the training courses.
Format video, 3D simulations, animations.
With an in-house studio. 
 
Events and exhibitions.  
We got the best results treating  
the impact and the feeling, the involvement 
before, during and after.
Lighten a convention making it more 
effective is one of the main characteristics of 
our directors and producers.
At the fair, disco, outdoor, streaming  
or satellite. Successful solutions from  
10 to 5000 VIP guests.

Web application,  
social, community.  
Since 1994, we work on the internet by 
building interactive tools on line dedicated to 
professional customers, sales networks and 
distributors.  
The social networking has come accordingly 
with twitter, facebook, skype, blogs and 
dedicated communities.

Press and PR.  
The media do not speak of you as  
you would like? We begin to build a 
relationship suggesting what they need.
And eventually we will provide a  
web press release.

Internal communication. 
Our interventions in the company usually 
create a new climate, because any of our 
communication project also has an internal 
path in which all of you may recognize. When 
needed, we do climate surveys, focus and 
specific projects, animations and incentives.

Training.  
Our design of moments of training is based 
on the assumption that being involved equals 
to learn. And give added value, have a unique 
approach, presents you with your own style 
of business, and to be effective  
is a practice that one learns.

Content providers.  
What do you talk about to distinguish 
yourself, and how do you say it?  
This is what makes you succeed.
Adverteaser can offer an effective method.



30 years of good communication at your service

1988 / Nuova Magrini
Galileo, Compact NS.

1994 / IQNet, the largest
worldwide network  
of quality certification.

1997 / Intel Fair in Milan,
web app to create a 
guided tour via internet. 

1999 / Rice International 
Week, events in Vercelli, 
Novara, Pavia, Milan.

2000 / Aquolina, creation 
of the brand.

2001 / Nestlé for the brand 
Purina Pro Plan, creating a 
new sales channel.

2003 / Angelini, launching 
Moment 6 and Corpo 8, 
reading glasses. 

2004 / Unilever, promo CIF 
in cinemas and gyms with 
singles as target.

2005 / Pirelli Broadband 
Solutions, new corporate 
identity.

2006 / GE Lighting,  
consumer promotion 
for the Olympic Games.

2007 / Unieuro, conventions 
in 9 cities  
via satellite.

2008 / Coty Group,  
Promotion Calvin Klein. 



1988 1992 1997 2003 2006 2013 today

2009 / EUEW, the 
international convention of 
european association  
of electrical equipment.

2010 / Solo Italia, 
POP promotion.

2011 / FME, Federation of 
Distributors of Electrical 
Material, La filiera 
dell’energia del Futuro 

2011 / Datalogic Mobile, 
creativity competition  
on the web.

2013 / Nestlé Purina, 
promoting “Clear and Win” 
with Duo Délice.

2013 / Senvion,  
internal communication 
campaign.

2014 / Nestlé, Nidina,  
logo design, labels and 
products leaflet.

2014 / FIP, video for 
exhibition and presentation 
to sales.

2015 / DE NORA, corporate 
identity manual design.

2016 / Braccialini Parfum, 
Glamour Collection line’s 
naming and packaging.

2016 / Atena, website,
brochure, corporate video 
and info points.

2016 / Ave, presentation 
tour of the new solutions for 
the light point.



Many collaborations started with simple graphic activities  
have been consolidated over time and became true marketing 
projects by which we have proposed new business areas,  
new products, new design or packaging.

To the classic 4 Ps (Product, Price, Promotion, Place)  
we added the 4 Cs: Creativity, Connection,  
Commitment, Courage, essential to continued success.

So we plan actions that cause reactions, which build  
relationships that lead to transactions. Sole objective: to sell.

Our approach has always been multi-channel.

Times ago point of sale, direct mail, telemarketing; today  
an integrated system that uses real and virtual stores,  
email marketing, social networks, smartphones with logistical  
support and structured management.

C4: The Marketing 
Model

The Multichannel 
Model

Automotive, Patents
and Brands, Food,

Consulting, Publishing,
Energy, Pharmaceutical,

Plant, Computer Science,
 Home Cleaning,

Logistics, Personal
Care, Pet Care, Services,

Telecommunications,
Toiletries, ... and we could 

add many others.

 
In 30 years we

have worked with 
clients of all sizes, 

in different sectors,
 achieving important 

successes, only  
adapting our  

business models 
and our tools.



It was created to build the advertising 
personality of a company, to identify  
the body, character, style, approach, 
language, values, that make it preferable  
to competitors.

We have developed a systematic path  
that provides new capabilities and tools  
to your staff to simplify and make more 
efficient and effective all the activities, 
building strong relationships.

The 
Corporate 
Identity 
Model Because you cannot not communicate,  

you cannot not have a user experience  
at every contact with the company  
or its products or with his men.  
And a user experience not managed  
can be detrimental to the company.

Even for this approach, we have defined  
a set of steps and methods to enhance  
the synergies of your structure.

The User 
Experience 
Model

The Storytelling Model:  
The pleasure of telling 
and listen enterprise’s 
accomplishments
The pleasure of listening stories takes 
us since immemorial time. The pleasure 
of telling enterprise stories was often 
brutalized in case histories.

We taught to write and tell many enterprise 
stories which are often became movies, 
sometimes a novel or a game to change  
the rules of the game.

We bring forth what is important to say 
among the things that others are willing 
to hear and share. Inside and outside  
the enterprise.

Commitment, Competence, Performance,  
Prize are the basis of our model that  
we learn to use with great ease.



Web app:  
from the cloud

comes the calm

Since 1997 we have built web application to equip our communication 
projects with powerful tools to manage them well.

The synthesis of all this experience today is found in REM, our web suite to 
create and manage print and Web; build and manage promotions; enhance 
customer experience running e-commerce and customer care. Activate and 
manage trade activities, training and getting the most  
from the events.

REM is today a highly customizable modular suite supported  
by interesting success story.



“ I managed for many years  
 the communications  
 department of a company,  
 absorbed by “everything”:  
 from business cards  
 to the president’s speech,  
 but I always lacked a partner 
 to follow me on “everything.” 

 I founded Adverteaser 
 to provide  
 this integrated service.

”
 

 

 Maurizio Audone, 
 president and creative director

milano / via santa maria valle, 3
tel +39 02 89152480

vercelli / via ettore ara, 6
tel +39 0161 294255

www.adverteaser.com
marketing@adverteaser.com


